
*This Term Deposit rate offer is only available to residents in QLD and VIC. Rate is current as at 14 January 2008 and is subject to change. Offer is available on balances over $20,000 and interest is paid at maturity. Following lodgement of the minimum balance requirement, the rate is guaranteed 
for the term of the investment. This information has been prepared without taking account of your objectives, “ nancial situation or needs. Before acquiring or deciding to hold a Term Deposit, you should read the Product Disclosure Statement, available on request at any branch or by phoning 
1300 762 437, and ensure that the product is appropriate for you. Charges may apply. Full details of all applicable terms and conditions are available on request. Term Deposits are issued by St.George Bank Limited ABN 92 055 513 070 AFS Licence 240997.   CAQ0002/SS

You can always be sure of earning a great rate of interest with St.George Term Deposits. Now we•re 
offering 7.25%p.a. for 7 months on balances over $20,000. Drop in to your local branch, call 1300 762 437 
or visit stgeorge.com.au/highrate today. 

Get what 
you 

expect.
Term Deposits 

7.25%
p.a.

* guaranteed.

Call Classifieds on 138822 www.questnews.com.au SOUTHERN STAR, WEDNESDAY, FEBRUARY 27, 2008 17

education
email: schools@south-star.com.au

Women give career a makeover

RW136617

Fresh look . . . Jenine Beekhuyzen shows off the cover of Tech Girls are Chic, not just Geek. Picture: Richard Walker

By KAREN COOLEY

Hot new image for IT
A GROUP of female information
technology (IT) professionals have
set out to change the image of their
industry in the minds of teenage
girls.

The team of 20-somethings, who
look more Sex and the City than
Star Trek , have revealed their
lives in a book titled Tech Girls are
Chic, not just Geek .

The women spent three years
canvassing IT corporations,
universities, industry associ-
ations and government depart-
ments to raise funds to distribute
the book without cost to female
high school students nationally.

The book is co-edited by Griffith
University researcher Jenine
Beekhuyzen, who juggles her PhD
study into online music piracy
with her small business as a
jewellery designer, and Rebecca
Dorries, a project manager at an
international airline.

‘‘We didn’t want it to be a
lecture,’’ Ms Beekhuyzen said. ‘‘It
profiles our careers, but includes
fun stuff, such as short fiction.

‘‘The format is more glossy
magazine, the sort of career books
teachers can distribute and will
actually be read.’’

She said they decided to produce
t h e m a g a z i n e t o e n d t h e
stereotypical IT image.

‘‘The image is terrible,’’ Ms
Beekhuyzen said.

‘‘Every IT person in the media
is a coke-bottle-glasses-wearing
geek hiding in a lab doing endless
programming.

‘‘It just doesn’t reflect the reality
of our lives, so we decided to get
out there and tell our stories.’’

Ms Beekhuyzen said although
her IT job wasn’t a career option
when she went to school, the evol-
ution of the IT industry since then
had sparked a need for a school
career magazine.

She said IT was the backbone of
every industry, from film, tele-
vision and music to hospitality,
recruitment and travel.

The book will be launched on
International Women’s Day,
March 8, at Griffith University,
Nathan.
� Visit www.techgirlsarechic.org.


